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General Demographics

Silverthorne Population

3196 80.7% 3806 19.1%

Summit County Population

12881 PACISYARS) 82.8% 27443 16.5%

Source: 1990 and 2000 Census; Colorado Demography Section
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2000 Age Pyramid
Town of Silverthorne

85+
80-84
75-79
70-74
65-69

60-64

55-59
50-54
45-49 W Female
40-44 @ Male

35-39
30-34
25-29
20-24

15-19

10-14
5-9
0-4

-10% -8% -6% -4% -2% 0% 2% 4%




Silverthorne Population Growth by Age Sector
1990-2000

400%
350%
300%
250%
200%

150%

100%
O % |_| |_| Total

- - - - 25-29 | 30-34 | 35-39 45-49 | 50-54 | 55-59 | 60-64 | 65-69 | 70-74 | 75-79 + |Populat

ion

‘I:I % Chanae 80.70% 45.97% | 20.92% | 29.10% 349.12%|226.53%) 175.00% | 184.21%|245.45% 66.67% |200.00% 80.77%




General Demographics

Silverthorne Housing Units

975 1582 62.2% 1953 23.5%

Summit County Housing Units

17091 24201 41.6% 30094 24.4%

Source: 1990 and 2000 Census; Colorado Demography Section




2003 Silverthorne Housing Units

Silverthorne

Front Range,

27%
Within County, °

54%
Other Colorado,
3%
Foreign, 0%

Out of State,
16%




2005 Silverthorne Housing Units
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Silverthorne Housing Units
2003 - 2005

o Out of State — slight  Front Range —
decrease In units INncrease In units

e 15% e 29%
— Texas — Denver

— Florida — Englewood
— lllinois — Littleton




Purpose and methodology of

2005 survey




Methodology

&

> Purpose of survey — Input from the community

"y

» 2003 — Town of Silverthorne contracted with NWCCOG to survey
three segments of the community (Voters, Businesses and

Homeowners). Random sampling techniques employed.

Responses were representative of the sample frames.

2005 — Town of Silverthorne contracted with NWCCOG to use
the same methodology and the same survey instrument with
some small modifications and additions.

— Key Issues
Town Government

Budgeting priorities 7 \
Economic Development E
| T

LW T




Three Surveys

Sample Frame:

1. Homeowners — both Local | County Assessor
and Second Homeowners Records

2. Business Community | Silverthorne Business
License List

3. Local Residents Voter Registration List




Return Rates »

2005 Silverthorne Community Survey

Sample *Standard
Samples: Frame Mailed Delivered Returned % Error

County Assessor 2320 1001 975 390 40.0% 4.50%

Business License 394 394 363 99 27.3% 8.50%

Voter Registration 2123 1000 791 29.5% 6.00%

Total 2395 2129

* 95% Confidence Level TOtal Of 722 SurveyS ta”|ed




Survey Instrument & Methodology

15t Mailing
— Survey respondents received a letter in the mail encouraging

them to go on-line and fill out the survey. They were given the
URL and an identification number.

— They also received a post card they could return to NWCCOG to
request a paper version of the survey.

2"d mailing
— Anyone who did not respond to the 15t mailing, received a

reminder letter, survey form, and stamped, addressed return
envelope.

The same survey instrument was used for all three
samples

160 questions total
4 questions for second homeowners
19 questions for business owners/managers




Survey Responses

1st Mailing 2"d Mailing Total

Internet 264 61 325

EjoE 124 273 397
Survey

Total 388 334 (22

2003 Survey — Paper Only: 533




Responses: 2003 2005 %

AsSsessor

Full-time

Second HO

Business

Voter

Total




Write-in Responses Q

#101. Comments regarding Town
Revenues:

#133. Please use this space to share any

suggestions or recommendations you have
regarding the community.

#159. Volunteer e-mail addresses
Other:

Impromptu write-in responses:




Viewing the Results

Assessor — Homeowners (n=390)

» Full-time residents (n=171)
> Second homeowner (n=185)

Business List — Business owners,
operators, managers (n=99)

Voter Registration — Voter/Local
(n=233)




Review 2005 survey results




4. Are you a....?

Full-time resident of Silverthorne

Second Homeowner (for personal or rental use) in Silverthorne

Own/operate/manage a business in Silverthorne

Other:

\ \ \ \
O 100 200 300 400 500




5. What neighborhood do you live

and/or own property in?

Ptarmigan / Beaver Valley / Rainbow Village

Blue River Mesa / Willow Grove

West of the Blue River Between I-70 and Annie Road

Mobile Home Parks/ Sierra Madre / Blue River Apartments
Willowbrook / The Aspens
Eagles Nest / Willow Creek Highlands / Three Peaks

The Ponds / Blue River Run / Retreat on the Blue

Other:

\ \ \
0 20 40 60 80




6. How long have you lived and or

owned property in Silverthorne?

Less than one year

1-2 years

3-5 years

6-10 years

11-20 years

21+ years




/. Why do you live In

Silverthorne?

| was born here

To be with family

To be with spouse

To be with friends

Employment opportunities

For the recreational amenities

Came here looking for a place to retire
More affordable than other mountain towns
Climate

Winters

Summers

Scenery

Small town atmosphere

Proximity to Denver

Friendliness

Other: '

| |
0 50 100 150




Shopping:

Silverthorne 2005 Community Survey
Shopping - Second Homeowner

n=185
>
2 &
& S & &,
‘{\O (\\ N @ IR
X < N L QO
S Q NA s} O 2 O &
NN S AP RSN SN
22 Q % & O Q N <
Groceries 16% | 81% | 1% | 15% | 0% 9% 0% 0%
Medical Prescriptions 16% | 25% | 0% | 10% | 0% | 19% | 8% | 29%
Clothing 75% | 13% | 3% 8% 0% | 21% | 2% 5%
Sports/Recreational Equipment | 42% | 38% | 7% 8% 2% | 24% | 4% 6%
Appliances 51% | 3% 1% 8% 0% | 28% | 0% [ 20%
Office Supplies 62% | 12% | 0% 3% 0% | 15% | 0% | 17%
Hardware/building supplies 91% | 2% 0% 4% 0% | 14% | 0% 2%
Automobiles 23% | 1% 0% 1% 0% | 32% | 0% | 46%
Entertainment/Restaurants 62% | 55% | 30% | 58% | 7% | 12% | 0% 1%




Please let the Silverthorne Town Council know
how important the following issues are to you: ...,

70-79

Assessor

FT 2nd Home ALL Business Voter

n=171 n=185 n=390 n=99 n=233

Scenic/visual quality 88% 96% 90% 82% 93%
Water quality/quantity 90% 88% 88% 77% 89%
Appearance of town 83% 89% 85% 7% 82%
Pine beetle mitigation 85% 83% 83% 79% 84%
Traffic flow 75% 84% 80% 74% 71%
Wildfire mitigation 81% 81% 80% 65% 84%
Recreation opportunities 75% 87% 80% 63% 74%
Parks and trails 77% 85% 79% 62% 75%
Public safety 75% 81% 76% 68% 81%
Open space areas 68% 80% 12% 55% 71%
Sense of community 67% 69% 67% 68% 71%
Town services 70% 58% 63% 53% 70%
Economic development 62% 62% 63% 58% 65%
Neighborhood noise 65% 64% 62% 51% 67%
Arts & Culture 50% 57% 53% 53% 48%
Public transit services 44% 46% 43% 40% 41%
Shopping opportunities 44% 37% 41% 37% 43%
Parking 36% 42% 40% 43% 32%
Job opportunities 41% 21% 31% 60% 42%
Local workforce housing 37% 22% 29% 44% 47%




Silverthorne 2005 Community Survey

Services
Assessor

FT 2nd Home] ALL Business Voter

n=171 n=185 n=390 n=99 n=233

Recreation Center 87% 87% 86% 73% 86%
Snow Removal 83% 81% 81% 73% 83%
Maintenance of Parks 82% 77% 78% 66% 78%
Recreation Programs 713% 69% 71% 64% 79%
Maintenance of Sidewalks 73% 68% 70% 57% 67%
Public Landscaping 71% 69% 70% 68% 69%
Street Cleaning 71% 69% 69% 64% 72%
Neighborhood Road Maint. 72% 68% 69% 61% 73%
Police Visibility & Response Time 66% 70% 67% 71% 76%
Maintenance of Trails 62% 67% 65% 51% 67%
Police Professionalism 61% 65% 62% 53% 67%
Town Staff 65% 57% 60% 65% 70%
Traffic Enforcement 53% 60% 56% 54% 53%
Crime Prevention 51% 60% 55% 52% 60%
Pavilion Programming 55% 50% 53% 45% 62%
Public Parking 47% 49% 47% 38% 54%
Animal Control Services 49% 40% 45% 44% 47%
Communicating with Citizens 46% 40% 42% 42% 54%
Handling Citizen Complaints 41% 39% 40% 38% 51%
Working with Citizen Groups 38% 36% 37% 33% 44%
Code Enforcement 35% 27% 31% 39% 38%
Building Permits and Insp. 30% 24% 28% 37% 34%
Land Use Planning & Zoning 27% 25% 27% 22% 30%
Control of Noxious Weeds 27% 21% 25% 16% 23%

90+

80-89

70-79



; $100 Allocation

3
Assessor

FT 2nd Home ALL Business| Voter

n=171 n=185 n=390 n=99 n=233

Economic development $12.61 $14.61 $14.89 | $19.51 $14.32

Local workforce housing opportunities | $7.33 $6.98 $7.32 $12.02 $9.86
Parks and trails $12.13 $13.77 $12.39 | $10.65 $13.11
Open space areas $10.13 $10.55 $9.85 $8.54 $11.09
Maintenance of town facilities $11.29 $11.18 $11.17 | $11.55 $11.26

Parking $4.24 $4.97 $5.01 $5.74 $3.65
Traffic flow $11.85 $11.46 $11.68 | $10.55 $10.11
Water quality/quantity $13.90 $12.80 $12.89 | $10.16 $12.40

Arts $5.86 $5.93 $5.68 $5.33 $5.45

Recreation Center expansion $10.55 $7.30 $8.53 $6.00 $9.42
Total $99.87 $99.55 $99.41 | $100.04 | $100.67




104. Family Status

Single, no children

Single, with children

Single, children no longer at home

Couple, no children
Couple, with children

Couple, children no longer at home
Other




under 20 20-24 25-34 35-44 45-54 55-64 65-74 Over 75



106. Gender

150

100 -

50 -

Male Female



107. Ethnicity

Black/African American

Hispanic Origin
American Indian
Asian

Pacific Islander
White

Other:

0 50 100 150 200 250
-]




108. Education

Less than 9th grade

Oth grade to 12th grade, no diploma
High school graduate or GED
Some college, no degree

Associate's degree
Bachelor's degree
Graduate or professional degree

0O 20 40 60 80 100
-]



109. Employment Status

Part time employed

Full time employed
Retired
Looking for work

Self employed
Other

0 50 100 150




110. If employed, where?

Silverthorne area

Dillon area

Frisco area
Breckenridge area
Copper Mountain area

Keystone area
Other:




111. Income

$0-14,999

$15,000 - 34,999
$35,000 - 49,999
$50,000 - 74,999
$75,000 - 99,999
$100,000 - 149,999
$150,000 -199,999
$200,000 - 299,999
$300,000 - $499,999
$500,000+

0 20 40 60 80
-]



Assessment of Silverthorne

Assessor

FT 2nd Home] ALL | Business Voter

n=171 n=185 n=390 n=99 n=233

Recreation opportunities 81% 82% 82% 7% 86%
Shopping opportunities 71% 73% 73% 83% 74%
Public safety 75% 69% 72% 81% 76%
Public transit services 74% 68% 71% 71% 80%
Scenic / visual quality 54% 75% 64% 53% 69%
Parks and trails 58% 58% 58% 44% 63%
Water quality / quantity 63% 51% 56% 55% 67%
Town services 60% 52% 55% 52% 70%
Neighborhood noise 50% 51% 49% 41% 60%
Open space areas 39% 49% 43% 30% 47%
Appearance of town: 29% 41% 35% 34% 38%
Parking 39% 32% 34% 31% 45%
Sense of community: 31% 38% 33% 26% 35%
Economic development 29% 26% 28% 25% 42%
Wildfire mitigation 21% 25% 24% 18% 27%
Job opportunities 27% 14% 23% 54% 26%
Arts and culture 21% 22% 22% 26% 33%
Traffic flow 19% 18% 18% 20% 22%
Pine beetle mitigation 16% 17% 18% 12% 18%
Local workforce housing 18% 7% 13% 15% 18%

80+

70-79

60-69



Assessment

Value to Assessment

Scatter Gram

100%

75%

50%

25%
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%oe

13% 25% 38% 50%

63%

75% 88%

Value

@ Scenic/visual quality

O Water quality/quantity
© Appearance of town

© Pine beetle mitigation

© Traffic flow

© Wildfire mitigation

O Recreation opportunities
© Parks and trails

© Public safety

© Open space areas

© Sense of community

O Town services

© Economic development
© Neighborhood noise

© Arts & Culture

© Shopping opportunities
O Parking

© Job opportunities

© Local workforce housing

100%
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135. Current Use

2003 2005
Eagle Grand Pitkin Summit
County | County | County | County ALL Silverthorne | Silverthorne
Second | Second | Second | Second | Second Second Second
Home Home Home Home Home Home Home
n=112 n=240 n=129 n=240 n=721 n=119 n=185
Owner, friends and family use 49 60 44 44 50 37 46
Part time rental 33 21 39 38 32 10 10*
Owner use only 22 23 24 19 21 48 46
Full time rental 14 11 12 19 14 10 13**
Other 1 1 4 1 2 1 1
Corporate use 0 0 2 1 1 0 0
No use 0 0 0 0 0 2 0

* 2005 - changed to "Short term rental"
* 2005 - changed to "Long term rental”




136. Why bought property in Silverthorne?

2003 2005
Eagle County | Grand County | Pitkin County | Summit County ALL Silverthorne Silverthorne
Second Home | Second Home | Second Home | Second Home | Second Home | Second Home | Second Home
n=112 n=240 n=129 n=240 n=721 n=119 n=185

Recreational amenities 84 84 78 85 83 66 73
Proximity to Ski Resort 82 59 77 82 73 78* 76
Scenery/Surroundings 67 72 69 76 72 76 77
Intend to vacation here for

years 70 64 70 63 66 48 55
Investment potential 47 46 42 57 49 36 48
Small town atmosphere 24 51 39 45 43 n/a

Climate 41 36 46 39 39 62* 75
Air and water quality 37 42 34 36 38 n/a

Friendliness 26 33 29 25 29 24 18
Proximity to Front Range 15 38 2 35 27 59 71
Rental Income 19 20 24 33 25 8 8
More affordable than other

mountain resorts 5 41 1 24 22 30 43
Intend to retire here 17 21 16 16 18 28 27
Proximity to friends/family 15 21 9 14 16 18 15
Proximity to airport 10 4 15 13 10 n/a

Other 7 9 9 3 7 8 3




137.Total Usage

300+
120-299
90-119
60-89
30-59
15-29
8-14
0-7

None

20

30

40




138. Future use of residence

2003 2005
Eagle Grand Pitkin Summit
County | County | County | County ALL Silverthorne | Silverthorne
Second | Second | Second | Second | Second Second Second
Home Home Home Home Home Home Home
n=112 n=240 n=129 n=240 n=721 n=119 n=185
Increase my personal use of the
residence/property 45 49 37 52 47
Maintain current use 42 44 51 40 44
Increase use by friends and family 26 29 23 30 28
Use the residence as a part time
rental unit 12 13 17 24 17
Retire to the area and use as
retirement residence 17 9 7 13 11
Renovate the residence 17 13 11 9 11
Sell the residence/property 8 7 11 10 9
Use the residence as a full time
rental unit 5 6 7 9 7
Become a full time resident 5 3 2 4 3
Decrease current use 1 1 0 2 1
Other 0 1 2 0 1
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140. Type of business

Retall

Lodging

Restaurant/Bar

Real Estate Office

Property Management

Commercial Business

Professional Business

Other




141. Home based business?

Yes NO



142. Own or rent business
property?

Own Rent



143. How long have you operated

your business in Silverthorne?

Less than one year

1-2 years

3-5 years

6-10 years

11-20 years

21 or more years




144. Do you live In Silverthorne?

Yes NO



145. If no, where do you live?

Breckenridge

Dillon

Frisco

Unincorporated Summit County
Lake County

Grand County

Park County

Denver Front Range

Other




146. Why not live In

Silverthorne?

High cost of living

High cost of real estate

Lack of services

Lack of amenities

Other

0 10 20 30 40
-]



147. Why do business In

Silverthorne?

Close to home

Income generation

Close to recreational amenities
Quality of life

Good business opportunities
Proximity to Interstate 70
Proximity to large resort(s) with year round activities
Central location in Summit County
Seasonal diversity

Potential for growth

Other

0O 10 20 30 40 50



Silverthorne 2005 Community Survey
Business

N -

3

Business

n=99
Improve pedestrian access to commercial areas. 68%
Promote and market the Town of Silverthorne and its amenities. 61%
Improve the physical appearance of commercial corridors. 61%
Establish a joint marketing committee with the Town of Dillon and promote a shopping corridor. 59%
Create additional special events to draw people to Town. 55%
Improve the communications between the Town and the local business community. 51%
Add more sales tax generating businesses. 45%
The Town should stay out of the private marketplace. 44%
Develop Phase Il of the Town Center (which would include restaurant, office and retail uses.) 41%
Make use of the Urban Renewal Authority (URA) and identify future redevelopment areas. (URA is a
special district that allows for the acquisition and redevelopment of property to regenerate economic activity.) 33%
Create a Special Improvement District ( A district created by act, petition, or vote of the residents for a specific purpose
with the power to levy taxes. Itis used by a local authority for the financing of a local improvement that is primarily for the benefit 3%

of the landowners within the district.)




Comparative results — 2003
Silverthorne Community Survey




ORNE

COLORADO

Services

Recreation Center

Snow Removal

Maintenance of Parks
Recreation Programs
Maintenance of Sidewalks
Public Landscaping

Street Cleaning
Neighborhood Road Maint.
Police Visibility & Response Time
Maintenance of Trails

Police Professionalism

Town Staff

Traffic Enforcement

Crime Prevention

Pavilion Programming

Public Parking

Animal Control Services
Communicating with Citizens

&, 2005 Town of Silverthorne Community Survey

Service Ratings 2003 - 2005

FT

Znd Home}

ALL Homeowners]

Business

Voter]

0% 25% 50%

If] 2003 [/ 2005

100%



Town Improvements

2005 Town of Silverthorne Community Survey

Noxious Weed Mitigation*
Improve Water Quality
Underground Utility Lines
Improve Water Conservation
Improve Traffic Flow
Improve Fire Mitigation
Support Economic Development*
Develop More Trails

Business Core Improvements
Maintain Town Facilities
Acquire More Open Space
Develop more parks*

More Cultural Programs*
Recreation Center Expansion
Local Workforce Housing*
On-Street Parking

Provide More Public Parking

Town Improvements 2003 - 2005

2nd Home

ALL Homeowners

25%

[l 2003

50%

2005

100%



2005 Town of Silverthorne Community Survey

Town Revenues Town Revenues 2003 - 2005

Eliminate Subsidies to:

Housing, Child Care and Non-profits
Recreation Center

the Town Pavilion

Vote a Use tax on:
Construction Materials
Motor Vehicles

Vote a Property Tax for:

General Services

the Recreation Center

the Town Pavilion/ Arts & Culture
Parks, Trails & Open Space

Other:

Cut back Town Services

Eliminate Residential Development
Increase Sales Tax Base

Increase Sales Tax Rate

Additional Fees for Specific Services
I'l 2003 | | 2005



2005 Town of Silverthorne Community Survey

Assessment

Recreation opportunities
Shopping opportunities
Public safety

Public transit services
Scenic / visual guality
Parks and trails

Water quality / quantity
Town services
Neighborhood noise
Open space areas
Appearance of town:
Parking

Sense of community:
Economic development
Wildfire mitigation

Job opportunities

Arts and culture

Traffic flow

Pine beetle mitigation
Local workforce housing

Town Assessment 2003 - 2005
l

FT

2nd Home

AlLL Homeowners

\Voter

LN

% 50% 75% 100%

I¥ 2003 || 2005
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Conclusions &
Recommendations




Survey Notebook

Full Survey Findings > Write-In responses
PowerPoint presentation > [5+ pages

Spreadsheet Analysis > Comments regarding
Town Revenues

Cross-tab analysis OieEr BelEs
Back-up materials Complaints and

compliments
Computer CD > Additional details to

responses

Comments and
recommendations




Conclusions &
Recommendations

The survey contains a great wealth of
Information. Follow-up cross-tabs are available
from NWCCOG as part of the survey service.
Request information that will be helpful to you In
future community planning efforts.

Share the information with interested groups.
Post the findings on the town’s web page. Host
discussions and forums in partnership with the
business community, local residents and
second homeowners.




Conclusions &
Recommendations

% Agreement — Most Important
s |ssues facing the Town of
Silverthorne

»Growth management
» Traffic
»Development of downtown core




Conclusions &
Recommendations

% Agreement — $100 Allocation -
\

More emphasis on:

»Economic development
» Traffic flow

» Local workforce housing
opportunities




Conclusions &
Recommendations

% Agreement : Assessment — High
™ marks!

» Recreational opportunities
» Shopping opportunities

» Public safety

» Public transit services

» Scenic/visual quality

» Parks and trails

» Water guality/quantity

» Town services




Conclusions &
Recommendations

Low community assessment scores Vvs.
values should be of concern in the
following areas:

»Pine Beetle Mitigation
»Wildfire Mitigation

» Appearance of Town
»QOpen Space Areas
»Sense of Community

» Traffic Flow
»Economic Development




Conclusions &
Recommendations

Use the results » Future Surveys: Trend

Request cross tabs and analysis
additional analysis —Testing of strategies

Review the write-in —Questions retained for
consistency
responses

. _ —New questions added
Share the information




